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Opower’s Reach

70+ Utility Clients, 10M+ Households on Platform, date from 40M
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1.5% - 3%

Opower savings



Delivering on our bottom line

4 >1 Terawatt-Hour (1,000,000,000 kWh)
L) >1,520,210,000 Ibs CO,

>$100,000,000 saved on energy bills

Per Oployee per year
4 5,474,000 kWh
& 8,074,000 Ibs CO,
$602,000
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Opower’s customer engagement platform

CUSTOMER FACING UTILITY FACING
INFORMATION & ENERGY DATA-DRIVEN ENERGY MANAGMENT CUSTOMER SERVICE
ANALYSIS MARKETING DEVICES REPRESENTATIVE TOOLS

$50 .
iciency 50 N
opping list: S50 iz
1005 o

I (NSIGHT ENGINE™

Targeting Pricing Usage Normative Alert
Engine Engine Analytics Analytics System
DATA STREAMS
UTILITY SOURCED THIRD-PARTY SOURCED
* Monthly & AMI Meter Data « Housing (sq. ft., age, pool, etc.)
« Program Participation - Demographics
« Rebate Redemptions « Weather
« Billing & Account Data « GIS (geographic) Data
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In a very targeted
manner
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Uti\ityCO Home Energy Report

Account number: 1234567890
Report period: 11/09/09 - 12/09/09

We are pleased to provide this personalized report
to help you save energy.

The purpose of the report is to:
« Provide information

« Help you track your progress
« Share energy efficiency tips

BOB SMITH @ This information and more i available at
414 NICOLLET MALL GO6 Uti\ityCoAcomerports
MINNEAPO! 1S MN 55401
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Honeywell OP(WER

THERM(Z)STAT

I'm home until 8:30 am
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OPEIWER icionc 8.

Save energy with your friends.

!
See how your energy use stacks up against friends See how your home stacks up!

and homes across the US. Join groups and discover

how you can save even more. -
Try the home comparison without connecting to Facebook
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Thank you

arkadi@opower.com



