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6 minutes 



Boring 



Confusing 





Opower’s Reach 
70+ Utility Clients, 10M+ Households on Platform, date from 40M  
homes 
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1.5% - 3% 
Opower savings 



Delivering on our bottom line 
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>1 Terawatt-Hour (1,000,000,000 kWh) 

>1,520,210,000 lbs CO2 

>$100,000,000 saved on energy bills 

5,474,000 kWh 
8,074,000 lbs C02 
$602,000 
 

Per Oployee per year 



Opower’s customer engagement platform 
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In a very targeted 
manner  



20% 
“Halo effect” on 
other utility 
EE programs 
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Thank you 
 
arkadi@opower.com 


