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Sustainable C
onsum

ption 



W
eak and Strong Sustainability 



W
eak Sustainable 
C

onsum
ption 

Strong Sustainable 
C

onsum
ption 

Eco-labeling 
M

acroeconom
ics and political 

econom
y of consum

ption 
C

onsum
er inform

ation 
U

nsustainability of 
contem

porary social practices 
C

onsum
er education 

C
onsum

ption of energy, food, 
m

obility is em
bedded in 

com
plex sociotechnical 

system
s 

Voluntary appeals to consum
e 

differently (em
phasis on 

institutional procurem
ent 

rather than households) 

M
ultiscaler governance to 

reduce the overall quantity of 
resource throughput and 
enhance w

ell-being 

Tantam
ount to “green” 

consum
erism

 (energy 
efficiency, m

aterials recycling, 
“buy local” cam

paigns) 

R
ecognition of the need to 

foster global scale strategies 
consistent w

ith “contraction 
and convergence” 







From
 E

xport Production to D
om

estic C
onsum

ption 







T
he Trium

ph of C
onsum

er Society =  



E
ntrepreneurial Tenacity +  

W
illiam

 Proctor &
 Jam

es G
am

ble 



Insatiability of A
m

erican C
onsum

er D
em

and + 



A
dvertising 



W
e R

eally (!) D
o L

ive in a C
onsum

er Society 



C
onsum

er Society (n): a com
m

unity in w
hich the buying and 

selling of m
ass-produced goods and services is prom

oted 
through m

ass m
edia and is the dom

inant econom
ic activity. 



W
hat are the U

nderlying D
rivers of C

onsum
er Society? 

• D
isem

bedding (G
iddens/G

ranovetter) 

• M
arketization (H

ayek/Friedm
an) 

• C
om

m
odification (M

arx) 

• A
tom

ization/Societal Fragm
entation (Sm

ith) 

• Pseudo-Individualization (A
dorno) 



D
isem

bedding (G
iddens/G

ranovetter) 

Refers to how
 contem

porary social practices are no longer prim
arily defined by 

their grounding in local contexts. Social practices becom
e stretched over tim

e 
and space and becom

e guided by im
personal and abstract factors. 



A
tom

ization/Societal Fragm
entation (Sm

ith) 

Reduction of a preexisting collectivity or com
m

unity into sm
aller and distinct 

units. 



Pseudo-Individualization (A
dorno) 

The phenom
enon by w

hich false needs and differentiations are created and 
satisfied to give an im

pression of individualized expression. 



C
om

m
odification (M

arx) 

The transform
ation of goods and services, as w

ell as ideas or other entities that 
norm

ally m
ay not be considered goods, into a com

m
odities. 



M
arketization (H

ayek/Friedm
an) 

The act or process of entering into, participating in, or introducing a free 
m

arket econom
y for the transaction of goods and services. 



Pre-determ
inants of Post-1945 A

m
erican C

onsum
er 

Society 

• D
em

ographics 

• E
conom

ics 

• Politics 

• E
nvironm

ent &
 N

atural R
esources 



D
em

ographics: Favorable Population Profile 



E
conom

ics: R
ising M

edian H
ousehold Incom

e 



Politics: B
ipartisan C

onsensus on E
conom

ic G
row

th 



E
nvironm

ent &
 N

atural R
esources: A

m
ple Supplies 



The conventional account is that governm
ent has had a m

inor role in the 
developm

ent of consum
er society. 

G
overnm

ental A
ctivism

 and C
reation of A

m
erican 

C
onsum

er Society 



G
overnm

ental A
ctivism

 and C
reation of A

m
erican 

C
onsum

er Society 

Social Security 



G
overnm

ental A
ctivism

 and C
reation of A

m
erican 

C
onsum

er Society 

G
overnm

ent M
ortgage G

uarantees 



G
overnm

ental A
ctivism

 and C
reation of A

m
erican 

C
onsum

er Society 

M
ortgage Interest D

eduction 



G
overnm

ental A
ctivism

 and C
reation of A

m
erican 

C
onsum

er Society 

Interstate H
ighw

ay C
onstruction 



G
overnm

ental A
ctivism

 and C
reation of A

m
erican 

C
onsum

er Society 

It has taken a trem
endous am

ount of political w
ork to create—

and then 
m

aintain—
the policy infrastructure that supports consum

er society.  



A
re W

e Seeing a R
eversal? 



C
an a C

onsum
er Society Persist in the A

bsence of a M
iddle 

C
lass? 



D
em

ographics: A
ging of the B

aby B
oom

ers 



E
conom

ics: Stagnating Incom
e for M

ost C
onsum

ers 



G
ini C

oefficient of Incom
e Inequality for the U

nited States, 1929–2008 

E
conom

ics: Increasing Incom
e Inequality 



E
conom

ics: Slow
ing of G

row
th 



Politics: Political Paralysis and D
ysfunction 



E
nvironm

ent &
 N

atural R
esources: Increasing Scarcity 



B
outique C

onsum
erism

 vs. Survival C
onsum

erism 







M
ainstays of Post-W

W
II A

m
erican C

onsum
er Society 







Strategic M
ortgage D

efault…
T

hen 



Strategic M
ortgage D

efault…
and N

ow
 



Is it the B
eginning of the E

nd of the R
oad for the C

ar? 



T
he A

dvent of “Peak C
ar” 



T
he A

dvent of “Peak C
ar” 



G
eneration Y

 and the A
utom

obile 









Peer-to-Peer  and C
ollaborative C

onsum
ption Provisioning N

etw
orks 



U
nconsum

ption 



N
ew

 B
usiness M

odels 



Tow
ard a Post-C

onsum
erist Future? 

? 


