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Weak and Strong Sustainability

0 &

Soclety

Environment

Weak Sustainability Strong Sustainability
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Weak Sustainable
Consumption
Eco-labeling

Consumer information

Consumer education

Voluntary appeals to consume
differently (emphasis on
institutional procurement
rather than households)

Tantamount to “green”
consumerism (energy
efficiency, materials recycling,
“buy local” campaigns)
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China Council for International Cooperation
on Environment and Development
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Household Consumption as % of GDP, 1980-2009
Household final consumption expenditure (% of GDP)
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From Export Production to Domestic Consumption
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The Triumph of Consumer Society =
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Entrepreneurial Tenacity +

HENRY FORD Alfred Sloan

William Proctor & James Gamble
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Advertising
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We Really (!) Do Live in a Consumer Society

MORE !
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Consumer Society (n): a community in which the buying and
selling of mass-produced goods and services 1s promoted
through mass media and 1s the dominant economic activity.
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What are the Underlying Drivers of Consumer Society?

* Disembedding (Giddens/Granovetter)

* Atomization/Societal Fragmentation (Smith)
* Pseudo-Individualization (Adorno)
 Commodification (Marx)

* Marketization (Hayek/Friedman)
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Disembedding (Giddens/Granovetter)

Refers to how contemporary social practices are no longer primarily defined by
their grounding in local contexts. Social practices become stretched over time
and space and become guided by impersonal and abstract factors.

global-abstract level

\. N\,

disembeddin reembedding

N, S

-concrete level
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Atomization/Societal Fragmentation (Smith)

Reduction of a preexisting collectivity or community into smaller and distinct
Units.
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Pseudo-Individualization (Adorno)

The phenomenon by which false needs and differentiations are created and
satisfied to give an impression of individualized expression.
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Commodification (Marx)

The transformation of goods and services, as well as ideas or other entities that
normally may not be considered goods, into a commodities.
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Marketization (Hayek/Friedman)

The act or process of entering into, participating in, or introducing a free
market economy for the transaction of goods and services.
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Pre-determinants of Post-1945 American Consumer
Society

* Demographics
 Economics
* Politics

e Environment & Natural Resources
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Demographics: Favorable Population Profile

U.S. BIRTHS: 1940-1980

(Baby Boomer Generation in Orange)

4,500

3,000
' __ __ BABY BOOMERS _
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Economics: Rising Median Household Income

Real Median Household Income: 1967 to 2005

2005 dollars Recession

50,000

45,000 $46,326

40,000

35,000

$35,379
30,000

25,000
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Politics: Bipartisan Consensus on Economic Growth
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Environment & Natural Resources: Ample Supplies
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Governmental Activism and Creation of American
Consumer Society

The conventional account is that government has had a minor role in the
development of consumer society.

CRITI Z,
T
s&g ™ \w@

s%%

Aulpf’S 2

_am:_ !
_U_;— % 0

New Jersey’s Science & Technology University THE EDGE IN KNOWLEDGE



Governmental Activism and Creation of American
Consumer Society

Social Security

MORE SECURITY FOR
THE AMERICAN FAMILY
-

FOR AFCRMATION WRTE 0% GALL 47 "t SUASCET FELD OFNCE OF T

New Jersey’s Science & Technology University THE EDGE IN KNOWLEDGE




Governmental Activism and Creation of American
Consumer Society

Government Mortgage Guarantees
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Governmental Activism and Creation of American
Consumer Society

Mortgage Interest Deduction
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Governmental Activism and Creation of American
Consumer Society

Interstate Highway Construction

THIS IS THE FIRST PROJECT
IN THE UNITED STATES

ON WHICH ACTUAL CONSTRUCTION WAS STARTED '
UNDER FROVISIONS OF THE NEW

FEOERAL AID HIGHWAY ACT OF 1956 |
MISSOURI STATE HIGHWAY COMMISSION

CAMERON. JOYCE & COMPANY
CONTRACTOR
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Governmental Activism and Creation of American
Consumer Society

It has taken a tremendous amount of political work to create—and then
maintain—the policy infrastructure that supports consumer societ).
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Are We Seeing a Reversal?
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Can a Consumer Society Persist in the Absence of a Middle
Class?
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Demographics: Aging of the Baby Boomers

The Baby Boomers and the U.S. Population in 1960, 1990, 2030

United States Population in 1960:
Boomers (in red) Arrive
76 Million Strong
Male Female

United States Population in 1990:

Boomers (in red)
Dominate the Workforce
Age Male Female

85+
80-84
75-719
70-74
65-69
60-64
55-59
50-54

Age
85+

United States Population i
Boomers (in red)
in Retirement
Age Male
85+
80-84

Fema

Figure 7

Elderly Share of U.S. Population, Actual and Projected: 1960-2050
(% of total)
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Note: Elderly are ages 65 and older. Projections for 2005-2050 indicated by broken line,
Source: Pew Research Center, 2008
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Economics: Stagnating Income for Most Consumers

Income Gains Widely Shared in Early Postwar

Decades — But Not Since Then

Real family income between 1947 and 2010, as a percent of 1973 level

175%
95t percentile

150

50t percentile

125

100 20t cmzmzn_m
75
50
25

R RN RN RR RN RN RRRNR RRRRARRRRRRRRRY RRRRN RRRRRRRRRRRNY}
'50 '55 '60 ‘65 '70 75 '80 '85 90 95 '00 '05 "0

Source: CBPP calculations from U.S. Census Bureau data
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Economics: Increasing Income Inequality
Gini Coefficient of Income Inequality for the United States, 1929-2008

GINI Ratio

(* indicates estimated data)
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Economics: Slowing of Growth

Annual US GDP Growth

10 year moving average
5.5%

5.0%
4.5%
4.0%
3.5%
3.0%
2.5%
2.0%
1.5%
1.0%
0.5%

0.0%
1967 1972 1977 1582 1987 1992 1997 2002 2007

Sowrce: Calculated from Bureau of Economic Analysis NIPA Table 1.1.3
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Politics: Political Paralysis and Dysfunction
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Environment & Natural Resources: Increasing Scarcity

DEMAND FOR OIL

For the first time, more oil was consumed daily in 2010 by China and other developing Asian
countries than by the United States.

China Other developing Asian countries United States
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SOURCE: INTERNATIONAL ENERGY AGENCY., US. ENERGY INFORMATION ADMINISTRATION KRISTEN LONG - POLITICO
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Boutique Consumerism vs. Survival Consumerism
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In Japan, Neither Spending Nor Saving

Even since its Lost Decade of the 1990s, Japan has had little
domestic demand. Average wages have fallen, and consumers
are hesitant to spend.

AVERAGE ANNUAL AVERAGE HOUSEHOLD  SAVINGS RATE
INCOME MONTHLY SPENDING
$50,000 $3,600 20%

..........................................

Note: Figures not adjusted for inflation.

Sources: Japan National Tax Agency; Japan Cabinet Office;
Japan Ministry of Internal Affairs THE NEW YORK TIMES
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Mainstays of Post-WWII American Consumer Society
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Homeownership rate lowest since 1995

- U.S. homeownership rate

67 %
66 %

Q1-1985 Q2-1997 Q3-1999 4-200 Q1-2004 Q2-200 3-2008 Q4-2010 Q1-2013
Source : U.S. Census Bureau

Homeownership rate
o
BN
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Homeownership rate among Americans under age 35

45

13.1

40

35

19951996 1997 19981999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

Source: Harvard University, Lifecourse Associates WWW. AGORAFINANCIAL.COM
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Strategic Mortgage Default...Then
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Strategic Mortgage Default...and Now

Homeowners with mortgages who
would consider walking away,
If upside down:

More men than women WOULD walk away

?
» .
@ ﬁ q C —— m E ’Qm ad-—-mﬂ Diaty from & study conduciad by Marns infersciva, Novamber 2-4. 2010, cammussioned by Trde and Realy Trac
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Is it the Beginning of the End of the Road for the Car?
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The Advent of “Peak Car”

- No particular place to go [
Average kilometres travelled per car*, ‘000
United States AL

\I\\J\‘/\ 18
Britain
- Germany 16
— | [
France 12
10
/J§/|I'
8
La g a gl i g s sl y a2 a1l a2 aaq 4
1990 95 2000 05 10
Sources: Department of Infrastructure *includes light-
and Transport, Australia; US Department commercial
of Transport; The Economist vehicles
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Generation Y and the Automobile

Percentage of 16-24 year olds with driver's licenses
90.0%

80.0%

70.0%

60.0%

50.0% -

40.0%

30.0%

20.0%

10.0%

0.0%

1963
1965 -
1967
1969
1971 -
1973 -
1975
1977
1979
1981
1983
1985
1987
1989
1991
1993
1995
1997
1999
2001
2003
2005
2007
2009
2011
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What is
SOCIAL INNOVATION?
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Growing

Local Living
Economies:

A Grassrools Approach
o Economic Development
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Peer-to-Peer and Collaborative Consumption Provisioning Networks

E:_W Car oo
zimride

N ETELL
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Unconsumption

WE HAVE CONSUMED OVER A THIRD

OF OUR PLANET’S NATURAL RESOURCES IN THE LAST FIFTY YEARS.
I refuse to contribute to this legacy.
lamnota | AM MORE THAN | HAVE.

consumer, | hejjeve in people over possessions.
— >= > The things i do own, will never own me.

—u———:ﬁ—- | am not against things, in fact things are
uﬂ—smn so sacred | think they ought to be shared.

BUT THE BEST THINGS IN LIFE AREN’T THINGS.

| am part of a movement ; WE HAVE NO INTEREST IN
underway where we COLLECTING DUST.
believe it’s possible to

own less, and live more.

our belongings will never trump our belonging to one another.

WE BELIEVE THERES ENOUGHIN ~+ WE LIVE
THE WORLD FOR EVERYBODY'S NEED, Kot Wic
BUTNOT FOR EVERYBODY'S GREED. . DEEPLY.

We dream that one day ‘not owning’
things will be cooler than owning them.

We believe sharing can be the new shopping, borrow can be the new buy,
and that joy is found in what we create and give away.

WE WILL LEAVE THIS WORLD BETTER
THAN THE WAY WE FOUND IT. ==,
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New Business Models

e ‘l"
ga v ~ oy
-t - -

The economic logic

High Growth .

No need to:

*Source

*Evaluate

*Purchase Excess capacity
*Finance

*Maintain

Reduced financial risk
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Toward a Post-Consumerist Future?

&) David /7 Armano darmanotypepa

\
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multi-channel marketing blitz
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mass consumption — disposable mentality

Consumer Era

Post-Consumer Era

| o -
] o BN

barrier: do | really need more? word of mouth amplified by networks

%
&

A

Influences decisions

¢ O E
S >

moderate consumption _ more socially conscious behavior =
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